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Have questions? We're here to help.
Please contact info@vetriscience.com
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1. INTRODUCTION

As VetriScience partners, we are excited
to provide you with exclusive content
to post on your own social media
channels. Our hope is to provide your
clinic with content to not only help your
patients, but to support your clinic’s
financial success. This toolkit provides
you with the information required to
easily share content across your various

social media channels.
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2. QUICK TIPS Laboratorie- DREY IINE TOOLKIT 2020

1. Read through this toolkit before sharing any posts on your social media channels. We will provide you with
example social media posts and some best practices so you can create your own engaging posts!

2. Thistoolkitwill come with an excel sheet containingcopy for all social media posts, as well as a zip file with pre-
approvedimages.

3. Make sure when you post that you are using the corresponding copy and images for each social media channel.
See section 5 for more details.

4. All Facebook posts and Tweets should link back to the landing page. See section 3 for more details.

5. Please alwaystag VetriScience in your posts. See sections 6 a, b, and ¢ for more details.



3. VETRISCIENCE PROPERTIES WP Vet o ime Too ki s

Website: vetriproline.com

Facebook: facebook.com/vetrisciencepro

Twitter: twitter.com/vetriscience

Instagram: instagram.com/vetriscience



https://www.vetriproline.com/
https://www.facebook.com/vetrisciencepro
https://twitter.com/VetriScience
https://www.instagram.com/vetriscience/

4. TAGGING INSTRUCTIONS W Vetris L oS e

Please make sure to tag VetriScience when you share content!

To tag VetriScience in a Facebook post: To tag VetriScience in a Tweet or Instagram post:
1. Type “@” and then “vetrisciencepro” 1. Type “@” and then “vetriscience”
2. Select VetriScience from the list that appears 2. Select VetriScience from the list that appears

# Create Post | B Photo Album | B Live Video - Compose new Tweet X

an -‘.‘. @vetriscience
Write Note .ne @
-*  VetriScience @VetriScience Tweet
Mews Feed @ -
e E Posts are public and show up on your Page and in search results.
0 Share Now w A3 Public - =l BEoost Post

Caption OK

O Your Page's Story
o Visible to public for 24 hours

¥ @vetrisciencd

W vetriscience

W vetri_science_tr



5. SAMPLE FACEBOOK POST V Vetrlsgglfgg ;gngMonozléx

A A B

D
1
2 |VetriScience® Composure™ Pro - Facebook Content

File Name Copy Link

For some pets, adjusting to a new
routine can be stressful

@vetrisciencepro Composure Pro is
" 1. hllgs: ;www.vetrlgrohne.com 'com
ComposurePro_A.png made with a vet exclusive osureim —
formulation to help your cat or dog

feel calm and focused. Call us to
learn more!

Create Post

1. Make sure you upload the

corresponding image file on
Facebook.

For some pets, adjusting to a new routine can be stressful.

sor . . , 2. Copy and paste the text in the
VetriScience Composure Pro is made with a vet exclusive
formulation to help your cat or dog feel calm and focused. ”Copy” column and the URL in

Call us to learn more! vetriproline.com/composurepro ‘et .
the “Link” column into the text

field of your Facebook post.

%Y Photo/Vid Get M {;._'} Feeling/Activ... eae . . .
ctofVideo @) cetMessages ) Feelingihctiv 3. Tag VetriScience. (See section 4.
News Feed Tagging Instructions)
Q E Posts are public and show up on your Page and in search results.
0 Share Now w Public = = Boost Post

O G) Instagram

To share this post log into vetriscience.




6(a) FACEBOOK BEST PRACTICES V‘lﬁﬁ?:i?ggf,ﬁ,? SOCIAL MEDIA

* Keep posts between 90-200 characters. Make sure copy is: YourPageHere 4 Like Page
Sponsored
. .
CO”CISe Is your cat or dog showing signs of stress? Call us and ask how
° Easy to u nderSta nd @vetrisciencepro Composure Pro calming supplements can help
. . your pet relax in situations that may cause stress, nervousness, or
® Engaglng/lnform ative anxiety. vetriproline.com/composurepro

* Has a Call to Action

* Always post with an image.

e Always post with a shortened link. Use a tool such as bitly.

* Do: Share and repurpose influencer content, appropriately tagging all
creators involved.

* Do: Share content from worthy news sources and key-opinion leaders
and brand partners.

* Do: Engage with your audience daily. Liking, sharing and responding to
comments will increase engagement on your page.

* Don'’t: Blindly share. When sharing content make sure to always add a
point of view.

* Don’t: Use hashtags just for the sake of using hashtags. Make sure they
are industry related or relevant to the brand. Hashtags are not a useful
method of tracking on Facebook due to their privacy policies.

O 20 562 Comments 311 Shares

& Like W Comment » Share



http://www.bitly.com/

6(b) INSTAGRAM BEST PRACTICES V/‘;fﬁ,-tﬁi?ggf,ﬁ,gESS'L%TMZEODZ'(;*

* Always share “thumb stopping” imagery. Instagram is highly visual in its Instagram
storytelling ability. Use this to your brand’s advantage and showcase your © ouracetin
most authentic images on this platform.
* Try to avoid stock photography or overly produced material.
* High quality/well composed images can be taken with an iPhone.
* Keep captions short, but informative and useful.
e Always post with a shortened link. Use a tool that is trackable such as bitly.
Post this link in the BIO of the brands page. Links are not clickable anywhere
else. (Unless in an ad unit)

Sponsored v

* Do: Engage with users on your page, by liking and responding to comments.
* Do: Repurpose and repost images shared to your brand by Users (User
Generated Content) with tactful captions that highlight your brand benefit.

ALM BEHAVIOR

in your cat or dog!

* Do: Repurpose and repost images and content shared to your brand by Install Now >
Influencers with tactful captions, tagging the appropriate creators each time. O Q
% 416 likes

YourPageHere Adjusting to a new home after adoption
may cause stress or nervousness in your pet. That's
why @ivetriscience offers caiming s ...



http://www.bitly.com/

6(c) TWITTER BEST PRACTICES Q(Vetrlsgglmg SOCIAL MEDIA

* Always have a clear call to action (IE: “Register now, Read 5 YourPageHere @YourHandleHere
more, Sign u p). ngg If your pf-:t ha§ grow/n accustom to your constant
. . . companionship during quarantine, they may suffer
* Always post with a shortened link. Use a tool that is trackable from separation anxiety when you return to work.
such as bitly_ Call us and ask how @vetriscience Composure

Prec can help reduce anxiety in your cat or dog!
vetriproline.com/compcesurepro

* Do: Share content from worthy news sources and key =
CLUNICALLY SHOWN

constituents and peers. TO WORK IN 30 MINUTES
AND LAST UP TO 4 HOURS.*

* Do: Join peer/ constituent groups and become a part of the
industry conversation.
* Do: Use appropriate and relevant hashtags.

Suggested Calls to Action:

e Ask about [insert product name] at your next visit!
* Make an appointment now!

e Call us for more information.

e (Call or DM us with questions.

* Pick up at your next visit.

e Ask us for more information today!

&) Promoted



http://www.bitly.com/

7.

SOCIAL MEDIA SPECS

Facebook

* Square image recommended 1200 x 1200 pixels

Shared link images recommended 1080 x 1080 pixels

* Square aspect ratio or vertical aspect ratio recommended for videos
Recommended video formats are .MP4 or .MOV

Video length best practice is 15 seconds

Twitter

e Square image recommended 1200 x 1200 pixels

* Square aspect ratio or landscape recommended for videos

* Recommended video formats are .MP4 for web and .MQOV for mobile
* Video length maxis 140 seconds

Instagram

e Square image recommended 1200 x 1200 pixels

* Recommended resolution for Instagram Stories is 1080 x 1920 pixels for both
images and videos

* Square aspect ratio or vertical aspect ratio recommended for videos

* Recommended video formats are .MP4 or .MOV

Video length maxis 60 seconds, however best practice is 15 seconds

W
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